
 
Write a Vision Statement based on the information below for each org 

Case Study Example #1: Digital Access Network 

Current State:​
Digital Access Network (DAN) currently operates with a dedicated team of 30 staff members and 
relies on a network of 50 community volunteers. The organization’s annual operating budget is 
approximately $2 million, primarily sourced from government grants, private donations, and 
local fundraising events. DAN currently runs digital literacy workshops and technology access 
programs in several underserved neighborhoods through partnerships with local community 
centers and schools. It maintains a modest, rented office space and a few community computer 
labs that provide essential digital services. While the organization has successfully 
demonstrated impact in bridging the digital divide, it faces challenges scaling its services and 
ensuring consistent funding to expand its programs further. 

Description of CAN’s vision:​
Digital Access Network (DAN) is a nonprofit organization committed to bridging the digital 
divide in underserved communities. Over the past five years, DAN has developed a suite of 
technology services and educational programs tailored for low-income neighborhoods, 
emphasizing user-friendly interfaces, scalability of services, and community-driven data insights. 
The organization’s core competencies include deep expertise in digital literacy, innovative 
program development, and a strong commitment to personalized support. These strengths have 
enabled DAN to create solutions that address immediate technology access challenges and 
empower community members to build sustainable digital skills. 

The intrinsic value to its target market lies in DAN’s ability to deliver reliable, cutting-edge 
technology services designed to meet the unique needs of underserved populations.  Their 
programs help streamline access to essential digital tools, reduce barriers to technology 
adoption, and offer actionable insights that drive community development. Additionally, DAN’s 
culture of continuous learning and adaptive programming ensures that its services evolve with 
community needs, establishing a competitive advantage that is both sustainable and deeply 
rooted in local impact. 
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Case Study Example #2: Community Health Alliance 

Current State:​
Currently, Community Health Alliance (CHA) operates three community clinics with a staff of 30 
healthcare professionals, an annual budget of $3 million funded through a mix of grants, 
donations, and fee-for-service contracts, and leases modest clinic spaces in key neighborhoods. 
Its comprehensive approach to healthcare is recognized and valued by the local population. 

Description of CHA’s vision:​
CHA has established itself as a vital resource for health services in underserved neighborhoods. 
CHA’s core competencies include strong community engagement, culturally competent care, 
and an integrated approach to health services that combines primary care with mental health 
and wellness programs. The organization’s ability to build trust within the community, combined 
with its innovative care coordination systems, creates intrinsic value for its target market. 
Patients benefit from coordinated care plans, proactive health education, and personalized 
follow-up services that lead to better health outcomes. 

The organization’s competitive advantage stems from its deep community roots and 
commitment to understanding local health challenges. CHA has developed a unique model that 
integrates clinical expertise with social support by investing in staff training, community 
outreach programs, and partnerships with local organizations. This model not only meets the 
healthcare needs of its community but also drives high patient satisfaction and loyalty. 
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